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EXECUTIVE SUMMARY
THE COMPANY

ABC Technology,  Inc.  ( “ABC”)  is  a ________ corporat ion  ( the  “Company” ) ,  which cont ro ls  the 
inte l lectual  property  associated wi th the ABC product  l ine.  The Pr inc ipa ls  have invested 
numerous years in  research and development .  Since incept ion ,  th rough December 31 ,  2007,  the  
Pr inc ipals  have invested  $______ in cash,  contr ibuted $_______ in equipment  and contr ibuted 
inte l lectual  property ,  which the Pr inc ipals  valued at  $_______.   As of  December 31 ,  2007,  the  
shareholders had a lso loaned the  Company $_______,  a l l  o f  which wi l l  be converted to equi ty  
upon c los ing of  the minimum of fer ing. Senior  management in  p lace or  awai t ing h i r ing,  b r ings 
decades of  exper ience and success in 1 )  product ion and development ,  2)  s t ructura l  engineer ing 
and innovat ive home design,  3)  manufactur ing,  4)  marke t ing,  operat ions ,  and s t rategic  p lanning  
and 5)  product  implementat ion and systems t ra in ing wi th th is  u l t ra green technology just  when 
the marke ts  need i t  most .  This  Business Plan assumes that  the Company receives addi t ional  
capi ta l izat ion  of  $____ mi l l ion.

ABC Manufactur ing,  LLC, a whol ly -owned ABC subsid iary ,  and the in i t ia l  ABC l icensee,  was 
formed as a ________ Corporat ion in 2004,  and operates a  manufactur ing,  research and 
development  p lant  near ___________.  Two addi t ional  whol ly  owned subs id iar ies o f  the Company 
are ABC Leasing ,  LLC, a __________ l imi ted l iab i l i ty  company and ABC, LLC. Since incept ion ,  
ABC has had revenues of  approx.  ______ and losses in excess of  ______. ABC opened the 
________ plant  to fu r ther R & D on i ts  technology and produc t  systems,  and develop and ref ine 
i ts  manufactur ing processes.  To date,  there has been ________ sales or  market ing act iv i ty  for  i t s  
products .  I t  is  expected that  the major i ty  of  the e ight  manufactur ing p lants  p lanned over the next  
3-5 years,  inc lud ing the f i rs t  three p lants  descr ibed in the Business Plan,  wi l l  be Company 
owned,  wi th addi t ional  p lants  being cons tructed based on terr i tor ia l  l i cens ing agreements  and 
through partnerships wi th regional  bui lders,  developers and investors .  Plans for  added af f i l ia tes 
are d iscussed in the  Bus iness Plan.   

MISSION

ABC’s Miss ion is  to prov ide the most  advanced system for  res ident ia l  and commerc ia l  bui ld ing 
construct ion  throughout  the US and g lobal ly .  Our  products  are engineered for  super io r i ty  in  
safety ,  longevi ty ,  a f fordabi l i ty ,  f lex ib i l i ty ,  energy  ef f ic iency and in accordance wi th susta inable 
and sound envi ronmenta l  s tewardship.  ABC is  focused on product  excel lence and being an  
industry  leader in  the  development of  env i ronmental ly  susta inable bui ld ing mater ia ls .   

Wi th in the next  two years,  the Company intends to establ ish  two addi t ional  f lagship p lants  in  two 
addi t ional  major  markets  and add f ive more p lan ts  in  the next  th ree to f ive years.  Together wi th 
the Company’s  _________ fac i l i ty ,  these seven p lants  wi l l  be wi th in  500 mi les of  95% of  the 
geographic  area  of  the cont inenta l  Uni ted States .
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KEY SOLUTIONS – SIMPLER, FASTER, BETTER

ABC has a  bui ld ing  system, Proprietary technology descript ion deleted .  ABC products  
ut i l ize advanced techno logy systems and des igns;  in tegrated opt ions;  susta inable mater ia ls  that  
prov ide s t ructura l  in tegr i ty ,  s t rength and func t ional i ty ,  and a im fo r  hundreds of  years l i fespan;  a l l  
wi th s ign i f icant  col lect ive cost  sav ings in mater ia l ,  ins ta l la t ion,  energy use,  insurance and 
maintenance.

Proprietary technology descript ion deleted .  ABC has modi f ied ex is t ing technology and 
developed propr iety  systems,  wi th substan t ia l  de ta i ls  on i ts  technology and pending  Patent  
appl icat ion inc luded in  the Business Plan .

EXPERIENCED LEADERSHIP

John Smith  is  the  Found ing Pr inc ipal ,  Chief  Execut ive Of f icer  and Chie f  F inancia l  Of f icer  of  ABC 
and i ts  subsid iar ies and af f i l ia tes.  Mr.  Smi th  is  exper ienced in real  estate law,  land development ,  
green energy systems and cut t ing  edge new green technology products .   The Company has a 
depth of  exper ience on  s taf f  o r  commit ted to jo in the Company once the Company is  f inanced.
See the Business Plan for  deta i ls  on added ex is t ing and proposed team members.

I ts  prospect ive COO has  25 p lus years in  s imi lar  leadership ro les for  bui ld ing products  
manufacturers .   L ike several  other key employees,  he holds  a senior  pos i t ion wi th a company in 
the indust ry  and therefore h is  name,  and thei rs  a re wi thheld.  J im Jones,  current ly  engaged as a 
consul tant  and prospect i ve VP of  Market ing and Strategy,  had 20 years o f  re lated exper ience in  
market ing and branding that  inc ludes many Fortune 500 companies.  Stra tegic  Par tners  inc lude 
Connie Johnson,  an act i ve commit tee member on the env i ronment for  the Cl inton Global  In i t ia t ive 
as wel l  as  many other nat ional  and g lobal  pro jec ts  a iming fo r  a susta inab le futu re and George 
Wi l l iams,  who br ings 15  p lus years o f  d i rect  exper ience in s takeholder re lat ions.

ABC is  commit ted to  i ts  Engineer ing,  Tra in ing and Educat ion,  and Research and Development 
Depar tments,  wi th  Bi l l  D ick inson and Tom Base l  p lay ing key ro les in  the Company’s  future 
product  development .  Bi l l  is  one the preeminent  inventors  o f  ______ machinery and _______ 
development,  whi le  Tom, would become Chie f  of  Engineer ing for  ABC, once the Company is  
capi ta l ized.  He is  one o f  the fo remost  experts  in  _____ const ruct ion  wi th over 2,000 ________ 
designed bui ld ings and homes.  Fred Brown, who is  exper ienced in construct ion management and 
des ign,  is  the Company’s  Project  Si tes Coordina tor  and Train ing Manager.  J im Dover,  a 
consul tant  and prospect i ve employee,  has extens ive long panel  exper ience.  Addi t ional  key
employees wi th re lated Engineer ing exper ience have indicated a des i re to jo in the  ABC team as  
corporate funds  a l low.

THE MARKET AND MARKETING

ABC technology is  super ior  to ______________ construct ion  methods  used extens ively  across 
the Un i ted States and in  d i rect  compet i t ion  wi th concrete b lock and poured concrete wal l  
construct ion  methods  used throughout  the wor ld.  The Company’s  p roduct  technology is  wel l  
su i ted to coasta l  a reas,  hot  or  cold seasonal  areas,  and in  areas  where earthquakes ,  to rnadoes 
or  f i res are  common.  Proprietary technology description deleted .

ABC, i ts  management and i ts  team have developed the tools  to  market  the Company’s  products ,  
inc luding i ts  Web s i te,  advert isements  and market ing mater ia ls  that  wi l l  establ ish the  ABC brand.  
The Company is  poised to implement  i ts  Marke t ing Plan,  which  is  deta i led  in both  the Business 
Plan and re la ted Exhib i ts .  ABC wi l l  con t inue to p rov ide insta l la t ion t ra in ing and wi l l  establ ish a 
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centra l ized s t ructura l  engineer ing  and p lan approval  d iv is ion that  wi l l  spec ia l ize in  ass is t ing 
bui lders,  p lanners ,  owners and archi tects  wi th des ign and data ass is tance for  work ing wi th the 
ABC product  l ines .  Educat ion and t ra in ing wi l l  support  market ing  and sales in  ABC’s ef fo r ts  to  
cont inue to educate and lead bui lders,  developers and archi tects .

NEW GREEN BUILDING SYSTEMS FOR A NEW GREEN WORLD

The Company is  ac t ive ly  involved wi th a  number  of  s igni f ican t  archi tects ,  green or iented p lanning  
and des ign f i rms,  forward th ink ing bui lders ,  univers i t ies and “eco-v i l lage” des igners across the 
Uni ted  Sta tes and internat ional ly .  Newspapers  today and a lmost  every  day are now f i l l ed wi th 
ar t ic les descr ib ing s torms,  f i res,  termi tes and mold wi th  losses of  l i fe  and damages in the b i l l ions 
of  dol lars  because of  our fa i lu res to bui ld  wi th s imple common sense and smart  technologies .

ABC is  a solut ion to bui ld ing out  of  leaky,  d i r ty ,  and obsolete mater ia ls  that  was te money  and 
energy.  ABC saves near ly  50% of  the energy typical ly  used in a  present  day home or  bui ld ing .  I t  
saves bui ld ings f rom being rebui l t  or  replaced f rom the des truct ive  forces of  f i re ,  s to rms,  te rmi tes 
and mold.  And i t  is  quieter ,  c leaner and more  aesthet ica l ly  p leas ing to  l i ve in ,  as wel l  as  being 
compet i t ive or  less expensive to bui ld .

The Company and i ts  consul tants ,  inc luding Senior  Consul t ing ,  LLC, have establ ished databases  
wi th wel l  over 1,000 companies and indiv iduals  that  are  prospec t ive customers.  They wi l l  be 
inv i ted to  jo in ABC as potent ia l  par tners,  bui lders and developers us ing ABC products  upon 
capi ta l izat ion  of  the Company.  The Company a ims to s tar t  w i th two new plants  near term, wi th  a  
tota l  of  e ight  p lants ,  inc luding the  _____ p lant ,  p lanned mid- term.  Extens ive research  has been 
conducted resul t ing  in  the select ion o f  the  opt imum locat ions for  the seven addi t ional  p lants  so 
that  95% of  the cont inenta l  Uni ted States  wi l l  be wi th in 500 mi les of  a p lant .

ABC’s long term goal  is  to obta in  a market  share  that  is  the equivalent  of  One Percent  (1%) of  
the US Market ,  which would requi re ____ p lan ts  based on the cur rent  model  of  a  15,000 square 
foot  Plant  wi th two assembly l ines,  o r  fewer but  larger p lants .   The Company has the technology  
and a ded icated and deep team assembled or  ident i f ied to accompl ish th is  goal .  To s tar t  of f  
however ,  the  Business P lan and Forecasts  are based on three p lants  in  Phase I  and a  tota l  of  
e ight  p lan ts  in  Phase l l  us ing addi t ional  equ i ty ,  investment  o r  debt .

FORECASTS

ABC has u t i l ized i ts  exper ience wi th i ts  ______ area p lan t  and input  f rom i ts  weal th o f  
exper ienced contacts ,  to  develop Forecasts  for  three p lan ts  in  the nex t  two years and e ight  tota l  
Plants  p ro jected  over  3-5 years,  as wel l  as fo r  Corpora te Suppor t  tha t  wi l l  be prov ided to  a l l  
p lants .  Most  p lants  wi l l  be owned by ABC, wi th potent ia l  l icensees and partners for  p lants  as 
wel l .  Corporate Support  wi l l  be prov ided f rom revenues der ived f rom fees  f rom al l  p lants  
inc luding R&D, Engineer ing,  Sales and Market ing and L icensing.  

The Forecasts  inc lude Summary Forecasts  (Annual  for  f ive years) ,  Deta i led Income and Expense 
Forecasts  (Month  to Month to more accurate ly  forecast  operat ing capi ta l  requi rements)  and Notes 
for  assumpt ions fo r  both  Phase I  ( three p lants  and corporate)  and Phase I I  (e ight  p lants  and 
corporate) .  Uses and Sources and Market ing  Budgets are  inc luded wi th in the Business Plan for  
both Phases as wel l .  To be conservat ive,  the Phase I  fo recasts  assume there is  no Phase I I  
capi ta l  ra ise or  expansion beyond three  p lants  th rough capi ta l  re investment ,  l icens ing  or  
partner ing to  add addi t ional  p lants  or  expand the  in i t ia l  three p lants .  Below is  summary forecast  
in format ion f rom the forecasts  for  the three  p lan ts  and the corporate  of f i ce.
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3 Plants
Year 1 2 3 4 5

Gross Revenue $2,980,839 $15,266,896 $29,988,807 $36,384,926 $37,658,398
EBIT ($408,665) $1,356,522 $5,696,382 $7,710,189 $7,987,546
Charitable Contributions $4,896 $135,652 $569,638 $771,019 $798,755
State & Federal Income Taxes $17,624 $488,348 $2,050,698 $2,775,668 $2,875,516
Available for Distrib./Reinvest. $26,436 $910,319 $3,076,046 $4,163,502 $4,313,275

Corporate 
Year 1 2 3 4 5

Gross Revenue $465,210 $3,389,064 $6,990,983 $8,570,846 $8,870,826
EBIT ($1,535,389) ($279,241) $2,110,961 $3,047,628 $3,154,295
Charitable Contributions $0 $14,448 $211,096 $304,763 $315,430
State & Federal Income Taxes $0 $52,013 $759,946 $1,097,146 $1,135,546
Third Party Marketing/R & D $0 $7,802 $113,992 $164,572 $170,332
Available for Distrib./Reinvest. $0 $70,217 $1,025,927 $1,481,147 $1,532,987

Combined
Year 1 2 3 4 5

Gross Revenue $3,446,049 $18,655,960 $36,979,791 $44,955,772 $46,529,224
EBIT ($1,944,054) $1,077,281 $7,807,343 $10,757,817 $11,141,841
Charitable Contributions $4,896 $150,100 $780,734 $1,075,782 $1,114,184
State & Federal Income Taxes $17,624 $540,361 $2,810,644 $3,872,814 $4,011,063
Third Party Marketing/R & D $0 $7,802 $113,992 $164,572 $170,332
Available for Distrib./Reinvest. $26,436 $980,536 $4,101,973 $5,644,649 $5,846,262

CONCLUSION

Captur ing a very small market share (approximately 0.03 percent),  the three plants 
are expected to generate over $30 Mil l ion of  revenue for the Company by Year 
Three, with a potent ial ly substant ial return to equity investors as detailed in the 
Business Plan, the complete Forecasts, Marketing Plan and var ious Exhibits. The 
Company’s goals are reachable  as Proprietary technology descript ion deleted .

This Opportuni ty Assessment and Business Presentation Materials  do not consti tute an 
offer to sel l ,  or the sol ici tat ion of an of fer  to  buy securit ies.   
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